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Chapter One 
- Five Volumes, One Goal 
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Many of us have experienced the above episode described 

in the introduction The Light Bulb Moment. To avoid 

letting your ideas lay dormant, get involved in seeing them 

come to life. The experience can be rewarding. Contrary to 

belief, idea development—from conception to market—

does not have to be a difficult journey. Help is available, 

but where do you start? An old sailor’s proverb states, 

“Without direction, no wind is the right wind.” This book 

is the direction needed to turn the wind of your passion into 

the perfect wind. The book is simply a workbook, resource, 

and motivational material with the right information to help 

you complete your creative journey.  

 

How to Invent an Idea for Business is the second book in 

a series of five books designed to help you tap into your 

creative mind and discover great, fun ideas you can 

develop into a product, a business or just for fun. Our first 

book How to Be Creative, is a very useful motivational 

book to help you unleash your creativity. 
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After you have 

unleashed your 

creativity, the second 

book How to Invent 

an Idea for Business 

the one you are 

reading right now will 

help you take your 

idea to the next level. 

The information from 

this book details 

experiences gained 

through my work with 

thousands of 

inventors from around 

the world. Many 

products I’ve worked 

on can be seen on the 

shelves of Walmart, 

“Without direction, 
no wind is the right 
wind.” This book is 
the direction needed to 
turn the winds of your 
passion into the 
perfect wind. 
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Target, and many other stores around the world. I have 

worked on invention products from aircrafts and auto parts 

to baby bottles and everything in between. Some of my 

clients appeared on Shark Tank and successfully closed a 

deal for their inventions. Some of these inventors first 

contacted me when they had their idea, so  
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they benefited from the advice and conceptual help I gave 

as well as those highlighted in this book. 

 

If you do decide to move forward with an idea, this book 

will help you turn your ideas into drawings and give you 

information on how to take your ideas to the next level of 

instant patent-pending status by introducing you to The 

Secrets to Avoiding Strong Drawings & Weak Patent. 

This book The Secrets to Avoiding Strong Drawings & 
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Weak Patent is a unique book written from the perspective 

of a patent illustrator, Autrige Dennis of ASCADEX.COM. 

It helps inventors harvest the important details of their 

inventions from the patent drawings they will prepare. This 

important, detailed information drawn from your patent 

drawing can help inventors draft a stronger and broader 

specification and claims when preparing their own 

provisional patent applications. If you are instead thinking 

about using the services of a patent attorney, which is 

highly advisable, the book The Secrets to Avoiding Strong 

Drawings & Weak Patent will help you prepare a better 

and well-arranged provisional patent document and 

drawings before you reach out to the patent attorney. 

Included as a supplement with this book is our fourth book 

entitled How to File a Provisional Patent Application 

Online.  

This book will help you prepare your document and guide 

you through the process of doing a quick online filing of 

your invention for instant patent pending status. Finally, 
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our fifth book, How to License Your Invention, is a 

summary of how to introduce your product to market. 

There are many roads to take when thinking about 

licensing or retailing your product. All four volumes will 

help you navigate and avoid the scam-ridden invention-

marketing waters and give you the right information so you 

can make an informed decision. It is my sincere hope you 

too will use this book effectively to achieve your inventive 

journey.  
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Chapter Two 
- The Creation of the Mind 
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According to the World Intellectual 

Property Organization (WIPO), 

Intellectual Property (IP) is defined 

as “creations of the mind, such as 

inventions, literary and artistic 

works, designs, symbols, names, 

and images used in commerce.” 

Without a doubt, intellectual 

property rights are valuable business 

assets that all should identify and 

secure. It may surprise you to know 

that you already have a business. 

From the moment you were 

conceived, you became a business 

entity in the minds (and wallets) of 

some people. How much for 

example, do you think the sonogram 

or photograph of Meghan Markle 

and Prince Harry’s baby was worth? Interestingly, the baby was 

earning before it was even born.  

 

Intellectual 
Property (IP) is 

defined as 
“creations of the 

mind, such as 
inventions, 
literary and 

artistic works, 
designs, symbols, 

names, and 
images used in 

commerce.” 
World Intellectual Property Organization 

( ) 
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What about you? Consider this. Your job, your boss, your 

neighbors, your schoolmates, and your friends are all interested  

in your time, knowledge, skills, and presence. These things are 

the raw materials that your intellectual property needs to develop. 

Some people continue earning money long after they are dead. As 

I wrote sitting in Starbucks, a man literally walked by wearing a 

Your IP rights are important because: 

 They can set you, your product, and your business apart from others who may 
want to copy you or your style, including what you say  

 What you create can be sold or licensed, providing an important stream of 
income. 

 They can offer everyone you meet, including your boss something new and 
different to consider 

 They can form an essential part of your personal brand marketing or business 
identity, which is why people will seek you out 

 They can also be used as security for loans 
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Bob Marley t-shirt. Actually, Michael 

Jackson and Elvis Presley are on the 

list of highest earning dead 

celebrities. Bob Marley ranked at 

number 5 according to 

www.nme.com. 

You may be surprised how many 

valuable things can come from your 

mind that can be turned into a 

business, and how many aspects of 

your business can be protected. Did 

you know the person who coined the 

phrase “Let’s get ready to rumble” 

made more than 400 million dollars 

from those five words? Some IP 

rights are automatically safeguarded 

by IP law, but there are also other 

types of legal protections you can 

apply for. SEE LIST ON RIGHT  

 

SOME LEGAL PROTECTION 
FOR YOUR IDEA 

 protect your idea or invention against 

copycats and ultimately defend in the 

courts your sole right to use, make, 

sell or import it 

 stop others from using, making, 

selling, or importing your idea or 

invention without your permission 

 earn royalties by licensing your idea 

or invention; 

 make money by selling your idea or 

invention outright. 
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Chapter Three 
- Your Creative Journey 
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Starting a creative journey is a must. It is true that life can 

be difficult, and we all lead busy lives. It is also true that 

there are many distractions that may complicate our lives 

and keep us from starting our creative journey, but you can 

reduce the complications of life by taking the time to define 

and develop your own ideas. Our book How to Be Creative 

mentioned earlier can help you unleash your creativity. 

You have the power and freedom to choose what to 

think about and how to spend your time. It’s how you 

conquer life and take back control of it, which is one of 

the many unexpected side benefits you will get by 

implementing the exercise in this book. You will find 

that it’s not about money but more about self-discovery. 

 

I remember when I first started on my own creative 

journey. It was not an easy task as there were a lot of noise 

and distractions that I had to take drastic action to silence. 

I came to understand the true meaning of the phrase “Just 

do it.” It got easier as I defined my role on my journey. I 
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decided that it was my journey, my project. I was both the 

“boss” and the “employee” and we both had one goal: To 

see a project to completion. As the “boss” of whatever 

project I’m working on I got to say when the project is 

complete. I got to decide if it was good, or if it was 

successful. As the “boss”, the less critical I 

was of myself as 

the 

“employee”, 

the easier it 

became on me as 

the employee, I 

felt free to be 

more creative. I 

did not initially 

set large goals 

for myself that I 

could not meet. This made the process fun. It was, 

however, important that I stay true to myself as the 
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“employee” and complete a goal I set for myself no matter 

the cost. I tried hard to avoid working against myself, 

stealing my own time, taking shortcuts or making excuses 

to myself which I had been doing prior to that. As an 
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“employee” for myself 

I worked hard as I had 

a vested share in this 

“company” that I can 

take possession of in 

the future. Unlike my 

real job I had a future 

in this “side job” I was 

working on. I was not 

disappointed. 
 

As I slowly embarked 

on my journey, it was 

eye opening to 

discover that I had 

more to offer than I had 

previously known. I 

realized that every 

aspect of my life and 

“Do you remember 
the food critic Anton 
Ego’s reaction in the 

movie Ratatouille? Do 
you remember what 

happened when he 
first tasted the meal 
prepared by Remy, 

the chef rat? Instead 
of just one event in 

my life, as in the case 
of Anton Ego, my 

whole life suddenly 
flashed before me 

when I discovered my 
hidden potential”. 
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every skill hidden in me was marketable. It felt as if I had 

stumbled on a cave of hidden wealth. In that moment of 

self-discovery, my mind raced all the way back to my 

childhood in Africa, as far back as I can remember.  
 

Do you remember the food critic Anton Ego’s reaction in 

the movie Ratatouille? 

Do you remember what 

happened when he first 

tasted the meal prepared 

by Remy, the chef rat? 

Instead of just one event 

in my life, as in the case 

of Anton Ego, my whole life suddenly flashed before me 

when I discovered my hidden potential.  

Anyone can tell you about it or show you how, but it is 

extremely powerful if you discover it yourself by actually 

doing it. For me, the good, the bad, and the ugly, everything 

I’ve cherished, hated, and suppressed suddenly became 
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very valuable to me. Prior to that, the value of my skill, my 

capabilities, and how I use my time was often determined 

by someone or something else—my boss, my teacher, my 

degree (or lack thereof), my neighbors, my friends, my 

family, television, or society in general—and that affected 

every other aspect of my life. I just didn’t know or 

understood what I was capable of. I do know now that 

everything is connected. You don’t necessarily have to 

invent a product or start a business. Have you ever passed 

a difficult job interview and gotten the job? If so, you are a 

salesperson because you’ve just sold yourself. If you can 

sell yourself, then you can sell practically anything.  

 

Discovering your potentials and ideas can greatly enhance 

your outlook on life. It will give you a reason to ask for a 

raise at your job instead of just using your hiring 

anniversary as a basis for a raise. Tap into that secret place 

only you know about and you will be amazed at what you 

can do. The more projects you see to completion the more 
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you will discover about yourself and as you do, you will 

discover how much of your precious ideas you’ve being 

giving away for free or how much have being stolen from 

you. 

 
Always keep in mind that you went to school to create your 

own job, your own product and your own business. Your 

skill is your product. Working for someone else does not 

mean you have to put your own skill to the side. Loyalty is 

to you own skill first then everybody else. 
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Chapter Four 
- Beware of the Idea Thieves 
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Your intellectual properties are supposed to be in a safe 

place. It is the creation of your mind, according to the 

WIPO definition. Yet thieves are well equipped with subtle 

tactics and tools to steal what’s in your mind, or at least to 

make you believe you don’t have anything of value. For 

example, have you notice how employers want more from 

their employees for the lowest possible pay rate? If you 

start a creative business, you will see that high-level clients 

will try hard to pay you little for your skill but will want 

more and more from you. They may hide the real reason 

they love your business, try to pit you against your 

competitors, or make you feel like they are doing you a 

favor by choosing your service. 
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Even if you are not running a business, beware. Have you 

had a company ask you to “tell us what you think,” “fill out 

a survey,” or “give us your feedback?” I get several emails 

every day requesting my thoughts. See the examples below 

from LinkedIn.com and Autodesk.com, two billion-dollar 

companies. Note the annotations I placed within the 

parenthesis to show what they are really saying versus what 
Hello Autrige, 

Your expertise is requested (You’re an expert.). 

Based on your Company ########### profile, you have been invited to 

participate in a 10-minute survey created by Company ######### Editorial 

Team. (We want your highly valuable expertise.) The purpose of the survey is 

to learn more about your perspectives on the current landscape for startup 

funding and investing, with emphasis placed on diversity. (We want what is in 

your mind and heart on this topic.) 

You will be asked a few questions at the beginning to confirm that you are 

eligible to complete this study. (This is just a side trick to get some answers 

from you for free. We control and decide where you belong.) If you qualify and 

complete the survey, we will provide a $10 reward (I’m doing you a big favor 

by paying you 10 measly dollars), with options for: a selection of merchant e-

gift certificates, a PayPal transfer, or a charitable donation of your choosing. 
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they wrote. Note also how they butter you up to go for the 

kill. What about this one from AUTODESK. 

Do you consider the above an insult or an opportunity? The 

companies may try very hard to convince you it’s an 

opportunity. They may say they have partnered with a 

marketing company to research ways to improve their 

product or offer better services. Instead of directly paying 
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you the true value for your knowledge, they would rather 

shamelessly try to steal it from you for nothing or for $10. 

And whats the deal with the $10 Amazon card? It all comes 

down to how much they think a person values his or her 

knowledge. A participant may reason “I’m only giving 10 

minutes of information, it’s easy earnings.” True, but think 

about it, the evaluation questions they ask you at the 

beginning are carefully designed to draw thousands of 

dollars’ worth of information from you. It’s like a blood 

drive that draws a gallon of blood from you in a few 

seconds using very high-capacity needles. Notice they say 

they’ll ask me some questions to see if I qualify. Those first 

questions could be the insight they are really looking for. I 

could end up giving away my expertise with nothing 

received in return. An unsuspecting person may think he is 

giving his expertise on a product or subject, but to the 

companies, it is free invention, free ideas. Imagine 

Blockbuster asking the guy who came up with the idea for 

Netflix these questions. They usually collect millions of 
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these bits of information and sort through them. Next, they 

will repackage the ideas and sell it right back to you or sell 

it to companies who will pay big money for it.  
 

To be clear, it is not wrong to share insightful information. 

Instead, it is far more beneficial for you to value your 

intellectual property before you decide whether to share it 

for free or get paid for the value of that information. In fact, 

some businesses are willing to treat you and your opinion 

with respect. I’ve had several instances where big 

companies helped me, sometimes for nothing in return. For 

example, in 2013, I shared a thought with Verizon, and they 

used my insight as a basis for a blog about how small 

businesses are utilizing mobile devices for their business. 

They mentioned me and my company in the blog. We both 

benefited. The blog is still online to this day. Read the blog 

below published by Paul Macchia, PR Manager at Verizon News. 
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Drawing on Mobile Experience: How a Patent 
Drawing Firm Streamlined their Business 
Inventors are up against the clock when filing for a patent.  Essentially, the first one 
to the office is the “winner” and can reap the benefits of profit and fame with an 
invention.  That’s why it was important for ASCADEX Patent Illustrating 
Services, a White Plains, NY-based small business to bring their business from 
being PC-based to a mobile one.  

ASCADEX handles the workflow of some of the biggest patent law firms and 
companies in the country.  Their drawings, which help determine the patent office 
decisions are filed with the U.S. or an international patent entity. 

Autrige Dennis, ASCADEX’s owner and senior patent illustrator envisioned that a 
mobile work approach for his business would be a valuable resource to clients. 

“Our team of professionals is constantly on the go and critical things must run 
smoothly. ASCADEX is a business centered around multitasking,” said Dennis. 
“At any given time, we are responding to inquiries, downloading and reviewing 
files, responding to emails, talking to clients, making and receiving online billing 
and payments and doing real-time video conferencing with business partners -- all 
on the smartphone or tablet." 

One significant element Dennis says is needed for his success is a strong, fast 4G 
LTE network. “I realize that a device is only as good as the network. Verizon 
Wireless was the one that is robust enough to handle our tasks. My customers are 
happy with the quick response and I have formed a bond with them as can be seen 
from the reviews I get online.” 

Dennis has advice for small businesses who haven’t gone mobile yet. “First, 
research how mobile technology will help your business. Do this with your clients 
in mind and try it out. You will be surprised how much benefit you will reap. 
Improving operations by upgrading one’s business mobile business is a way of 
telling the clients ‘We care about you.’” 

 

http://www.ascaddex.com/
http://www.ascaddex.com/
http://www.verizonwireless.com/news/article/2013/05/video-conferencing-tools.html
http://www.verizonwireless.com/b2c/device/smartphone
http://www.verizonwireless.com/b2c/device/tablet
http://www.verizonwireless.com/news/article/2012/05/what-is-4GLTE-and-why-it-matters.html
http://www.verizonwireless.com/news/article/2012/05/what-is-4GLTE-and-why-it-matters.html
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The above example illustrates that companies will elevate 

you if they see that you value your intellectual properties. 

However, one cannot entirely blame the big business for 

simply taking the ideas of others because the ideas are out 

there for the taking. For example, it is easy to see brilliant 

individuals giving deep insights and recommendations 

about products on YouTube for nothing. They may buy 

their own props and use their time and intelligence doing 

what amounts to deep scientific research, then posting their 

findings in video just to get views and likes. The companies 

are watching, they love it as it’s free advertising and 

certainly thousands of dollars in free insight. Don’t let that 

happen to you. Know the value of your intellectual 

property and negotiate with that value in mind. 
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This caution above applies to those who may not be aware 

of the value of their insight, and invention ideas. What if 

you are aware of your ideas and are thinking about 

exploring and developing the idea further? For example:  

 

you may have an idea for a product or business, and you 

think it may be worth exploring for the sake of obtaining a 

patent in the future or maybe selling the idea? In this case, 

it may be necessary to share your idea with someone you 

trust who can help you develop it further. You cannot be 

too worried about the possibility that someone may steal 

your idea. If, however, it is necessary to share your 
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invention with someone, use the guideline that follows by 

sharing in subtle ways that they don’t notice. Try this… 

 

Show Your Idea to a Few in Your Inner Circle 

 Show or tell your ideas to a few highly trusted people. These can be 

your family, your very close professional consultants, or fellow 

professionals who are not your direct competitors. Make a note for 

everyone you must share with. You should always have a reason why 

you are sharing. Don’t just share out of excitement or simply because 

you can’t keep it to yourself. 

 Don’t give out the full picture of the idea, just a little gist of the idea in 

its most primitive form, as long as it is sufficient for your audience to 

give you the feedback you need.  
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Finally, keep in mind that all you have at this point is an 

idea. There are many ways an idea can be developed. Just 

because you have an idea does not mean you have the right 

to it. Another person somewhere may have a related idea. 

In fact, you may very well have gotten some of your ideas 

from someone else. Finally, protect your intellectual 

property, but don’t be overly passionate or paranoid about 

your invention to your own detriment. Yes, it can backfire 

as the next chapter explains. 
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Chapter Five 
- Beware of the Invention Scam Companies 
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I thought it necessary to include this chapter in the book 

because the journey from idea to market can be very 

confusing for a new inventor if the inventor does not know 

what to do first, or who to go to first.  

 

Sadly, there are many unscrupulous invention-marketing 

companies out there that will try to sell an unsuspecting 

inventor an empty dream. Those companies or individuals 

are effective in leading an unsuspecting inventor down the 

spending path as soon as the inventor says: “I have an idea 

for an invention and I want to know what to do next.” The 

invention companies have just the right answer because 

they have heard the exact inquiry a million times.  

 

Once I was invited to one of those companies as a patent 

illustrator consultant. As I waited in the lobby to meet with 

the executives, I could not help but observe that the 

environment was more like a telemarketing call center. 

Everyone on the phone was trying to lock inventors into 
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some aspect of the 

company’s invention-

marketing services. 

They were very 

forceful on the phone 

and would look for all 

kinds of ways to make 

a sale. Honestly, I 

didn’t know invention 

dream could be sold 

like that. There is no 

telling what those 

companies will do.  

 

There is a lot that goes into protecting your idea and 

bringing it to market. Those companies will instead push 

what they are offering and minimize or skip the most 

important things. They have a well-oiled system that starts 

with a television commercial all the way down to those 

Those companies or 
individuals are 

effective in leading an 
unsuspecting inventor 

down the spending 
path as soon as the 

inventor says: “I have 
an idea for an 

invention, and I want 
to know what to do 

next.” 
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guys on the phone or on the Internet. Surprisingly, though, 

it often starts with the inventors themselves. Yes, some 

inventors will fall for their own hype. How? 

 

Imagine you have an idea and you are excited and 

convinced that it is a hit. If you talk to an invention-help 

company believing you have a winning product and can’t 

accept any honest, negative feedback, the company uses 

that hype to their advantage as you have already sold 

yourself on their scheme. It does not mean there are no 

honest companies out there. In fact, I had an experience 

with one of the good companies. I actually tried them out 

while working on this chapter of the book. After you give 

them your invention or idea for evaluation so that they can 

help you license it, they ask that you pay a small fee of 

$150, which is clearly explained on their website. This is 

for them to research the invention, which costs time and 

money. After a couple of weeks, they will give you a 

detailed analysis about your idea or invention, including 
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searching for prior art (or what is similar to your idea) 

showing how strong or weak your invention is. Then, they 

decide if they want to help you license it or invest their own 

money into it. If they don’t think your invention can be 

sold, they will let you know and give you the reason 

without offering you additional service recommendation or 

try to upsell you. I received more than 40 pages of 

evaluation that gave me more insight into my idea than I 

had previously known. I felt it was worth the $150. While 

researching the company, I noticed an inventor was very 

upset and posted a negative review online because this 

company did not accept the inventor’s idea. You could tell, 

however, that this unhappy inventor was not looking for an 

honest evaluation. The inventor was looking for 

confirmation. Do you see the point? The inventor had 

already evaluated his or her own invention and confirmed 

it was a winner. All that inventor needed now was someone 

to validate the confirmation. This validation of the 
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inventors’ own confirmation is how invention companies 

trick unsuspecting inventors out of thousands of dollars.  

 

Imagine what would happen if the inventor had gone to one 

of these invention-marketing companies. All the company 

has to do is confirm to the inventor what the inventor 
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already strongly believes to be true. But the companies do 

more.  

They have a lot of connected services, each designed to 

lock the inventor in. They send you back and forth between 

their various services and partner companies and, before 

you realized it, you are out thousands of dollars and lost 

time. Some of them even have a company standing by to 

lend you money to fund your dream if you don’t have the 

funds to do so, thus leading you into unnecessary debt.  

 

Even if you feel your invention is a long shot, they will tell 

you that you have a great product that any company will be 

dying to put on their shelves, or that the patent office will 

take one look and grant you a shiny patent. 

 

Quite a few inventors have come to us with stories and 

receipts of how they were scammed out of thousands of 

dollars by an invention-marketing company that promised 



 43 

to help them patent, sell, or license their invention, 

including putting their product in stores.  

 

Think about it. How can an invention company promise a 

patent from day one if they are not a patent law firm? Even 

patent law firms cannot promise a patent, as they are not 

the patent office. Also, how can you promise licensing if 

you are not a company or an investor ready to invest? It is 

true that pursuing patent and licensing deals cost time and 

money, but some inventors are left with nothing to show 

for all the money they have spent, not even a patent 

attorney to guide them.  

 

One elderly couple came to our office with receipts 

covering more than twenty thousand dollars and an 

abandoned patent application. After we sorted through the 

receipts, we realized that only about $4000 was spent with 

a patent attorney to prepare the application. The case was 

rejected because the couple refused to spend another seven 
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thousand dollars to cover the response to the rejection of 

their patent application. The invention company used all 

the money to pay themselves first under the guise of 

finding companies to market a patent that has not yet been 

granted. The money could have been used to hire a real 

patent attorney since they had that much to spend. At least 

they would have had something to show, or the patent 

attorney would have advised the inventor that their product 

has little chance of passing the patent examination from the 

beginning.  

 

Instead, the invention-marketing company left the elderly 

couple with no money and no patent, no licensing deal. All 

the couple had to show were receipts and fake progress 

letters about how many big companies their invention idea 

was sent to for review. The couple were not even aware 

their patent application had been abandoned by the patent 

office for failure to respond. They were not dealing with a 

real law firm or even someone who understands the gravity 
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of these things and cares for their clients to the point where 

they are willing to educate their clients so that they can 

make the right choices. That is why I was moved to write 

this book. This book will direct you in the right path so that 

your wonderful idea and invention journey does not 

become a nightmare. 
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Chapter Six 
- Brainstorming for Idea Generation 

 

According to expert, Brainstorming is a process for 

generating creative ideas and solutions through 

intensive and freewheeling group discussion. The 

definition mentions a group, but you can and should do it 

by yourself if you can’t find a partner or partners. We 

talked about several method of generating ideas in our 
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book How to Be Creative. Brainstorming plays an 

important role between inventing and entrepreneurship. 

I’m not an expert but I believe that there is a connection 

between brainstorming an invention idea and 

brainstorming a business idea. Growing up, I thought a 

person with money could simply start a business, no 

brainstorming needed.  

 

In my mind, business simply involved buying or making 

something and selling it for a profit. Because of this 

reasoning, I would first think capital when the thought of 

starting a business came to mind and that would be enough 

to put it out of my mind. No money, no business.  

 

What does this have to do with idea development? Well, 

when you first heard about inventions and patenting, what 

came to your mind? Some may think that invention and 

patenting only apply to the creation of a concept, design of 

a product, and manufacturing that item, and they may be 
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right to some degree. But this thought can discourage an 

ordinary person from discovering their potential for 

business, or it may hinder them from developing their ideas 

further. They may, for example, reason that there is no need 

to brainstorm for invention ideas because whatever idea for 

invention they have will need to be manufactured as a 

physical product. That will cost a lot of money to start, so 

why bother.  
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Some of my clients who are developing their inventions 

may not see a need to pursue a business with it because to 

them business involves a whole lot of money. They may 

think a person should pursue his invention for the sole 

purpose of being the inventor and obtaining a patent. They 

feel that after they have patented the product, whether it 
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was manufacture or not, they would sell it to a 

businessperson who would do business with it. This kind 

of thinking can discourage an ordinary person from 

routinely brainstorming business ideas alone or partnering 

with others to form a business.  

 

It is noteworthy that invention and patent does not apply 

only to the creation of a physical product. It can also apply 

to an intangible business idea, method, system, and 

process. When the intangible business idea becomes 

salable, you can find a way to turn it into a tangible 

material. A company or brand can and should be built 

around an invention idea, even if the company is not 

making money.  

 

For example: Babies are so cute, they move us to want to 

help when they are crying, don’t they? But isn’t it true that 

babies warm our hearts more when they are smiling or 

laughing? What if you can come up with a method to make 



 51 

any baby stop crying? Perhaps you discovered you could 

do it through intangible means, perhaps through a song or 

with a certain facial expression?  

 

You, my friend, have just put pacifier companies out of 

business. Further, what if you can use that same non-

physical method to take a crying baby from crying to 

smiling and laughing? Even better. You can then protect 

that idea by way of a patent application and create a   
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business where all mothers the world over will look to your 

process or method of making babies smile. But you cannot 

visit every mother with crying babies, so you will perhaps 

further think about ways to turn that non-physical method 

into a tangible physical product that all mothers can buy. 

Perhaps you will put the song or your facial expression on 

a physical audio or video device or a toy. The point is you 

did not need to create a physical product or have the need 

for money first.  
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In other cases, you may not even need to file a patent 

for your idea. In the process of brainstorming ideas for 

business you may stumble across an idea that fills a need 

and that can make you money. You may not need to file a 

patent, as the idea may be impossible to protect with a 

patent, yet there is a great need. Before everyone can jump 

on the idea you will have already developed that idea and 
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started making money from it until you find a way to 

protect certain aspects of the idea.  

 

Better yet, the idea can become your trade secret. You can 

keep it to yourself so that no one will know your secret 

ingredient. For example, I have a unique way of preparing 

patent drawings that keeps me on top and keeps my clients 

coming back. I also have a unique sales and marketing 

strategy that is highly effective and keeps clients coming 
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back. I keep my method as a trade secret and use it only for 

my business. I cannot protect it in a patent. 

 

Understanding the necessity to brainstorm ideas for 

invention or business can help you create your own 

business method and your own product. It can also help you 

go from buying something to sell, to creating something, 

anything, out of thin air and selling it. 

 

Now that you have seen the importance of brainstorming 

and are aware that physical products are not the only things 

that can be invented, that it is possible to invent an 

intangible product and or device a business idea first, the 

next chapter will show you how to brainstorm for potential 

invention or business ideas.  
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Chapter Seven 
- How to Brainstorm for Ideas 

The process of brainstorming for ideas happens over a 

period of time. First, learn to recognize your assets by 

discovering what you can do or what skills you possess. 

Everyone has some kind of skill, even if they don’t think 

it’s worth anything. Ask yourself questions to determine 

what your skills are.  

• What can I invent? 

• What business idea can I create with no money? 

• What skill do I have that people have 

acknowledged?  
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As you can see, brainstorming involves questions. No 

question is too silly. Psychologists use questions to draw 

their patience out and help them discover things about 

themselves. Use questions to draw yourself out as well. 

Note that this book is not only geared toward inventing a 

physical product. It is also focused on non-physical 

products or business ideas.  
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Self-discovery can be found in the actions you take. There 

are things that everyone else is doing and making money 

doing. You may be able to do some of those things, 

probably better than others, but you have never tried it and 

therefore you are not sure how good you may be at it. It’s 

okay if you have no idea at all how to do a certain thing. 

Your desire to do it is all that matters.  

 

 

You need to discover those things by actually doing them, 

so don’t sell yourself short. Through the process, you may 

very well discover yourself, a new you. Have you ever 

wondered why some young people have a problem 
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deciding what job they want to do when they grow up? It’s 

because they imagine they will automatically fall in love 

with their ideal job before they actually do the job. Unless 

you somehow have a chance to try all of the wonderful 

opportunities you can choose from, you need to create your 

own self-discovery channel to bring you these 

opportunities. Some adults may not be sure how to help a 

young person in this regard. The simple answer is, you find 

something to do and go about doing it.  

 

You are not as limited as you or others would have you 

think. The fact that you are not obligated to do that project 

makes it all the more fun. See a beautiful painting? Get a 

brush, buy the same color of paint, and paint the same 

painting. You will be surprised how close your painting 

looks to the original. You can paint another one, but with 

your own twist, and that will make you very proud of 

yourself. I never thought I could write and file my own 

provisional patent application or invent an idea for a full 
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patent and got granted a U.S. patent certificate. I never 

thought I could learn a new language, write a book, learn 

calligraphy, start a baking business or a patent illustration 

business, and so on. One day, I decided to get up and just 

do all those things and became successful at all of them. 

The skill was already there, like a journey, but I had to go 

about it from start to finish.  

 

All it cost me is a little fun and what I often refer to as living 

time. I call it living time because to me, life is like a stream 

of water and we are all in our own boat.  
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Whether we like it or not, life will go on in this system. 

The water will flow, whether calmly or faster toward our 

death, but it never flows backward. 
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We have three options while riding on that boat of life:  

1) We can use the living time to get a thousand 

things done for ourselves and others  

2) We can use it to get a thousand things done 

just for others and not ourselves  

3) We can do nothing for ourselves or others 

To make inventing fun, bring everything you know to the 

table: all your skills, knowledge, and life experiences. The 

more colorful your life experiences are, the more wealth 

you can offer yourself. As noted at the beginning of this 

book, nothing you’ve learned is worthless, no matter what 
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others may have you believe. Even your most 

disappointing moments are valuable learning 

opportunities.  

 

You don’t need money, or a lot of money, to come up with 

great ideas for business and your invention. Instead, think 

about ways you can teach yourself how to do what you 

want to do and would enjoy doing. The greatest satisfaction 

is just knowing what you can do. Ask yourself, how can I 

do this? Find something online that does not involve 

money (or much money) and that you would enjoy doing, 

and then go about doing it yourself. This includes taking 

classes. I mentioned teaching yourself because simply 

taking classes will not help you learn something. You have 

to immerse yourself in what you are learning. Don’t worry 

about failing the class, in fact push yourself all the way to 

the end even if you are failing the class. In the end, you 

would have learned the skill and lived the experience 

though you failed the class.  
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Everything successful people are doing now they learned 

from failing at it in the past. Don’t feel stuck. Every 

roadblock is an opportunity for brainstorming. If it is not 

possible to go forward with a project or if you are not happy 

working on that topic, go on to the next thing you would 

like to do. However, be honest with yourself. Remember 

that you are the one who should put fire into your learning 

and not the other way around. I used to love to talk myself 
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out of pursuing something, even if it was free. This can 

become a bad habit. You should be disciplined and be 

ready to make sacrifices or have a valid reason why you 

want to quit. Develop good habits by challenging yourself 

to reach the end, especially if you have nothing to lose. 

Google everything. Doing the research is rewarding. You 

can even spend time doing research on how not to spend 

much money and time on your project. Any money you 

spend should be highly necessary. But don’t spend money 

simply because you do not want to do the work. By 

proactively working on your idea, you learn more about 

yourself and gain experiences no one can take away from 

you, including building fond memories you can look back 

to later, memories that can become your story.  
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When I started ASCADEX I bought a book about how to 

start and run a graphic design business. There were many 

books about entrepreneurship, but this one book The 

Business Side of Creativity focused on running a creative 

business. It was just what I needed. I learned a lot from the 

book. I still have the book with me and look at it fondly 13 

years later. Wouldn’t you agree that the price of the book 

was worth it? Certainly! One day, you will look back at 
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this book with fondness and it will be a part of your 

story. 

You are entrusted with a treasure trove of wealth, carefully 

concealed in your intellectual storehouse—your precious 

mind and heart. Don’t delay pursuing your idea. The light 

bulb message at the beginning of this book made a point 

we have all experienced. Inventors often tell us that they 

had their ideas for many years and didn’t give it much 

thought until recently. It does not have to take a long time 

to develop your idea. Our brains have all the tools we need 

to come up with genius inventions and business ideas and 

to develop those ideas and inventions quickly. You are a 

proof of that. By obtaining this book, you have taken the 

first step to properly develop your ideas. Your winning idea 

may be hiding in plain sight. Perhaps working on one idea 

may lead to another idea. All we need to do is program our 

brains to do the work of inventing for us. Try the exercises 

in the next few chapters. There, we will consider things 

you can do to train your brain for idea generation. 
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Chapter Eight 
- Brainstorming for Ideas on the Go 

 Here are some fun things you can do to pick your own 

brain. First, tell yourself and others you want to come up 

with an invention idea or a business idea. Feel free to joke 

around and make up fake or stupid inventions that can be 

built upon.  

 

For example, I was up on a ladder dusting ten ceiling fans 

in a large hall. I told the kids I was helping that I was 

thinking about designing programmable drones that would 

look like a ceiling fan but hover or fly around like a drone. 

It would fly at the same level as a regular ceiling fan around 

the hall and keep people cool for a set amount of time. That 

lead to a spirited conversation. The kids started giving me 

ideas, suggestions, and possible drawbacks. We 

brainstormed the features of the fan. The fan would have a 
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synchronized built-in Bluetooth speaker that doubled as the 

surround sound for the auditorium. It could be programmed 

to avoid obstacles or each other and could dock themselves 

on the ceiling of the room to recharge with a click of a 

remote or when it senses the battery is running low. We 

also discussed that when docked, the fan can operate like a 

regular fan from the ceiling.  

 

This was something I only said I was thinking about, not 

actually building. I was simply training my brain for 

discovery with no boundaries. By being free to tell yourself 

and others what you want to do, you start to get the feeling 

that you have a television show of your own like Shark 

Tank. People are bringing you their ideas for you to 

consider. This kind of brainstorming can be done anywhere 

you are because as you see things around you, a message is 

sent to your brain, which may trigger inventive thoughts. 

Ideas will begin to flow through your mind easily. Never 

stop brainstorming. 
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Chapter Nine 
- Focused Brainstorming 

By the way, I make these terms up (Focused 

Brainstorming) as I go. To get the most from focused 

brainstorming, you need to find quiet time for yourself. 

Whenever you have a free, quiet moment, think about what 

things you can create yourself. Some people call it 
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daydreaming, I called it focused brainstorming. Focused 

brainstorming is when you fill up that free time between 

tasks or during tasks to observe people and brainstorm 

ideas. It should be very short. The lockdown created by the 

Covid-19 pandemic gave people plenty of time to focus. 

Your idea could be a process, an arrangement, or a business 

idea including a physical product that you can make for 

people. Keep in mind that you are not simply creating what 

people will need. No matter how much research you do, 

people generally do not know they need something until 

they see it. Henry Ford and, more recently, Steve Jobs 

knew that. The same is true with this book. You did not ask 

for it to be written, but now that you have it, the book is 

somehow useful to you isn’t it?  

 

Try to be a keen observer. Practice observation at home, or 

going about your normal activities like commuting, and at 

work, shopping or whatever you are doing, observe the 

people around you, including yourself and your children. 
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Observe them going about their business and think about 

ways you can help them with a business idea, or how you 

can make their life easier. Do this in short intervals and 

randomly. As soon as it feels boring, put your mind to 

something else. By doing this, you are training your brain 

to be on the alert for new ideas.  

 

Sometimes you can search the Internet for ideas just to see 

if others are doing the same. They will give you great tips. 

Try searching for something like “what can I patent?” or 
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“what business can I start for fun or without money?” I 

suggested observing yourself or your children because we 

all do things sometimes without thinking. Do you find 

yourself or your children purchasing a product, perhaps a 

cute little notebook or a pouch? It may be something very 

simple that you could have made yourself. For a second 

people were willing to spend 100s of dollars on face mask. 

How long did it take people to realize they could make their 

own Covid-19 mask?  

 

As you observe, you may think Why didn’t I create that 

simple product my teenager is so crazy about that they will 

spend their last five dollars on it without thinking? What 

if everyone was buying the ideas you created, like the hand-

sanitizer container that people hang on their bags or a 

personalized gum container? What if the accessory you 

created for your kid’s book bag or sneakers suddenly was 

a hit in your kid’s school? Observation is a highly 

beneficial part of focused brainstorming. 



 75 

 Notice a fun product I created just by brainstorming. 

This product is in high demand around the world. 
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Turning your passion into 
profit can be fun and 
rewarding. Just keep 

brainstorming and ideas will 
flow. 
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Chapter Ten 
- No-Obligation Brainstorming  

This part is very important. You are now mastering and 

enjoying your routine brainstorming sessions. At this point 

you are starting to resemble the millionaires on Shark 

Tank. Have you noticed that the sharks on Shark Tank 
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seem to be having fun, while the person with the idea is 

under great stress?  

 

It is because the sharks have nothing to worry about. They 

know that if they don’t like an idea, they don’t have to 

spend a dime on it. Even if they say they will sponsor a 

deal, they know they have not signed anything, and they 

can walk away later if they change their minds. Yet, they 

often gain something. At the end of the show, they learn 

something, they gain exposure, promote themselves and 

their business, they learn a little about themselves. This is 

the way you should feel as you brainstorm. Trust me, 

because you are brainstorming, you will have plenty of 

ideas. Do not run out and start spending money or making 

major decisions for every idea that seems exciting. The 

most you should do with an idea for now is to write it down 

or sketch it out. Get a physical notebook or use your phone 

to write down or sketch out the process of the ideas you 

get. Children see the world differently. Teach your children 
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to write down or draw their invention and business ideas, 

to keep a journal of life’s solutions. Watch and discuss 

Shark Tank with them while you discuss your own ideas. 

 

Like the millionaires on Shark Tank, if your brain does not 

give you something that is worthwhile, simply tell it, “I’m 

out!”  

 

Remember, there is no timeline as to when you will come 

up with a great idea. Stay away from those people who 

want to sell ideas for business. If they know of an idea that 

will make you rich, why are they not rich themselves? 

When things seem difficult, when there seems to be 

roadblocks, do not give in to disappointment. Instead, you 

should always have a hopeful feeling that something is just 

over the horizon.  
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Remind yourself that you are doing this for fun. Turn off 

the TV with all the bad news and focus on what fun 

business idea or product you can invent. You will find it 

rewarding to do so. You can find an invention buddy you 

can brainstorm, discuss, laugh, and joke with about crazy 

inventions or business and how it will work. That buddy, 

while they may encourage you to pursue your idea, should 

also be willing to help you avoid spending unnecessary 

time and money in your pursuit. That buddy can also be in 



 81 

the form of a podcast, a blog, or a YouTube channel. You 

can also research stupid inventions and business ideas and 

how they work. There are YouTube videos that explain 

many funny invention ideas that actually got patented. 

What you are looking for is not how the person do what 

they do, instead look for the zeal, the joy, the endurance 

and the passion that the put into what they are doing. Steal 

those qualities from them for yourself. Watch movies about 

people who are just having fun with their business ideas 

and how they strike it big. These are meant to help program 

your brain to continue working for you. The brain is 

amazing. The world of business, inventing, and patenting 

can be very exciting and life changing, as long as you don’t 

waste your time and money with it.  

 

After you start practicing brainstorming, the brain will 

simply continue to brainstorm by itself in the background 

without your help. That’s when the fun really begins. How 

do you know your brain is working for you? It will continue 
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to throw these crazy what-ifs and invention ideas at you 

from time to time without you consciously thinking about 

it. You will also start to get business ideas from time to 

time out of the blue, sometimes even in your dreams. 

Whenever you have an idea, give it a little thought. No idea 

is stupid or worthless. All business or invention ideas you 

get are worth considering, at least briefly.  

 

Especially those coming from your mind. It only means 

you 

are 

business minded. Unless you want to be busy, you don’t 
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have to write every single idea down, just think about it a 

little and forget it. If the idea is one that you feel you may 

want to give more thought to or research further, you 

should write it down. The funny thing is even if you forget 

to write it down and that idea is good, the brain will resend 

that idea your way sometime later. This is the brain simply 

telling you to at least consider it a little more, because that’s 

what you have trained it to do. Does that mean you must 

spend every waking moment thinking about invention or 

business? No. Have fun, live your life. Suddenly your brain 

will throw you this great idea. You will know when you get 

it. You will feel it. You should get to work right away 

researching the idea to determine ways the idea can be 

developed. Again, if you sense it is something you may not 

enjoy doing or a money pit, simply say: “I’m out.” If you 

love developing the idea and the money is worth what you 

are putting into it, then pursue it. The key is to get 

something of value from every dime you spent. 
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HAVE  

FUN, LIVE  

YOUR 

LIFE… 
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Chapter Eleven 
- Sticking to Familiar Ideas 

 

 

To keep you having fun, it is always good to go after 

business ideas and inventions you know you can develop. 

Developing an idea means creating all of the detailed 

instructions and drawings of how the product is built and 

how it will work in its primitive form. Say I have an idea 

for a hoverboard. I mean the real thing, the one that actually 
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defies gravity, something like what the Silver Surfer uses 

in the movie Fantastic 4. It may be easy to explain and 

draw a concept of how my 

hoverboard will float off the 

ground. I can do that easily on a 

piece of paper. I can say this is the 

ground, and this is the board not 

touching the ground. I can also 

say this is the board hovering 

around. I can spend some money 

and create a nice drawing or an 

animation video showing my product in use. However, the 

technology to lift a board off the ground and move it around 

is something else. I cannot just take my paper concept to 

someone and say, “Build this.” Nobody will do that unless 

they are one of those fraudulent invention-marketing 

companies mentioned in Chapter 5. To them, that will be 

an opportunity to sell you an unrealistic dream. If you are 

not a software developer, why go after an invention where 

I have an idea for a 
hoverboard. I mean the 
real thing, the one that 
defies gravity, something 
like what the Silver 
Surfer uses in the movie 
Fantastic 4. 
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the main idea is software development? If you are not an 

electrical engineer, why go after an invention where the 

main idea requires some kind of new electronic 

engineering design?  

 

The hoverboard invention I mentioned requires out-of-this-

world knowledge of aerodynamics. Unless you have 

millions of dollars to pay a software  or electrical engineer 

to research and develop your invention, it is best to stick 

with invention or business ideas that you know you can 

manage. That way you won’t get frustrated about the 

project or spend a lot of money with nothing to show for it. 

Sticking with something you are comfortable with putting 

a lot of yourself into the research and development process 

will give you the greatest fun and peace of mind. Our final 

chapter will focus on the few basic things we need to do 

once we have a serious idea for a product or a business 

idea we are thinking of pursuing.  
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Chapter Twelve 
Your First Idea 

 

Let’s imagine you now have this great idea for a product, 

and you are excited about it. Your next step will be to write 

the idea down in your idea notebook with notes such as the 



 89 

name of the invention idea, the date, and some basic 

drawings.  

 

After you have explained the idea briefly in your notebook 

and you feel good about it, you need to start working on a 

simple drawing to explain the invention. Think of the 

drawing as a form of communication. There are several 

ways you can make drawings for your invention.  

 

Earlier, I explained that you should not be in a hurry to 

spend money on an idea unless you think it is necessary. 

The drawing may be one necessary item to spend money 

on, but before you spend any money, you need to know 

what drawing you should get and how the drawing will 

benefit you. To do that, start to visualize the product in your 

mind. You pretty much need to construct the product in 

your mind and visualize it working. Use physical things 

around you, photos from the Internet, or visit a store and 
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look at or purchase things related to your idea. 

Visualization can give you something to draw.  

 

Try this visualization exercise. Say you’ve invented a 

machine that can put your socks on your feet. In my head, 

I can visualize these simple toy-like robotic hands attached 

to a cylinder or block and they are putting my socks on my 

feet while I sit in a chair. But what will move the little 

robotic hands? Next, I’m thinking of a motor to move the 

gears and gears to move the hands and fingers. I’m also 

thinking about a power supply and software programs, 

because robotic hands need to remember the steps to 

putting a sock on a foot. I’m also thinking about buttons to 

activate the process, a remote control, and so on. Later, I’m 

thinking of ways to make another version that does not 

requires the use of direct electricity maybe batteries or hand 

crank. The things I described above can be draw as stick 

figures. Nothing detailed. 
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Your idea may not be as complex as the example idea, but 

if you cannot visualize at least vaguely how the product 

could work in its primitive stage, you may find it hard to 

communicate the idea to someone who can help you 

develop it or draw it. Keep in mind that you will not be able 

to visualize everything about how the invention will look 

or work in one day. Keep thinking about the idea as you go 

about your daily activities and it will become clearer and 

clearer.  

 

Your next step is to try and sketch out what you think the 

business idea or product will look like and how it will 

work. Use pictograms, pie-chart or build a prototype with 

paper, or reverse engineer an existing product to explain 

your invention or business idea. Spend more time 

developing your idea. Some inventors may not want to 

sketch out their invention or work on building a prototype. 

They say, “I cannot draw so I’m not going to try.” It will 

be beneficial to try to draw your idea. Just draw something 
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for yourself. Remember, inventing and patenting should be 

fun and rewarding. Spending a little time to draw 

something, anything, is part of the joy of working for 

yourself. Some inventors warn me that their drawing is not 

good at all, but after I review their document, I am amazed 

at how good their work is.  

 

The best drawings I ever received from a client was from 

an inmate in a maximum-security penitentiary. I was in 

New York and he was in a prison in Arkansas. One day I 
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received this large envelope in the mail with about 20 

stamps on it, including the inmate’s name, cell number, and 

ID number. When I opened the envelope, I was greeted by 

the most beautiful and detailed hand-drawn mechanical 

drawings I’ve ever seen from an individual inventor in my 

entire career. It’s like I was transported to the 1920s or 

before the era of modern computers. There was also a well-

written letter typed out with a manual typewriter. In it, he 

explicitly instructed me to prepare his patent illustrations 

exactly the way it is shown in the sketches. What made this 

inmate’s drawing so good? Well, he obviously took time to 

prepare the drawing, and gave plenty of thought to his 

invention while doing so. Or perhaps he asked another 

inmate who is good at drawing to assist him. I’m not sure 

how he did it, as we communicated entirely by snail mail.  

 

When it comes to your business idea drawing, you can do 

the same. Spend time and give careful thought to preparing 

sketches of your drawing. After you have given it your best 
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shot, next you can think about a relative or friend who can 

draw so they can help you sketch out your invention better, 

using what you have drawn, including your instructions to 

them. Many family members, young and old, are skilled 

artists and are happy to sketch out things for you. If you 

can, offer them some money later as a token of your 

appreciation. It will help make them feel that their skill is 

valuable. Don’t pressure them. Encouragement, 

appreciation, and guidance are all they need to get them 

going. Make it fun for them also.  

 

Now that you have found this relative or friend to sketch 

your invention well, you are on your way to bringing your 

idea to life. If your relative or friend is proficient with 2D 

or 3D computer graphic design, even better. Ask them to 

draw all the parts separately and assembled together. While 

it is important that you communicate your idea to your 

relative as you envisioned, it is equally important to listen 

and consider suggestions from them. If they have a better 
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way the product will work, and you think it is good, you 

can decide if you want to use it or include that as an 

alternate method.  

 

If you are able to make a prototype of the product, I suggest 

you go right to doing that. In fact, if it is easy to do, 

prototypes however crude, are the next step after sketches 

and drawings. If you can, buy or find the parts and make 

the prototype yourself. You can also hire someone to make 

it for you, but make sure you don’t spend all of yourself or 

your money. Ask yourself, why am I buying this, or why 

am I hiring this person? Is it on impulse, is it because I’m 

not interested in doing this part of the work myself, is it 

because I want to focus my attention on another aspect of 

the project? If you have a good reason, the finished product 

will certainly be worth the effort. At this point, the idea is 

dear to your heart.  
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Having defined your idea, you can now prepare it for 

protection. Keep in mind that not all idea requires a patent. 

Some ideas can be protected as a trade secret. For other 

ideas such as a physical product, you need to protect it 

before you make it public. Many ideas can be protected 

quickly by filing a provisional application for your 

invention with the 

United States Patent 

& Trademark Office 

at www.USPTO.gov.  

The process is 

inexpensive and it’s 

easy to file. We will 

discuss in the next 

book series how to prepare your idea for filing a one-year 

protection with the United States Patent Office known as 

Provisional Patent Application. The good thing about filing 

a provisional application is that your product is 

immediately protected for a year, counting from when you 
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first filed the application. Within that time, you can do 

several things with your product. You can refer to it as 

Patent Pending, you can sell it to investors, you can 

develop it further, you can manufacture the product to test 

the market, you can start to sell the product, or you may 

find out that the product was not worth pursuing further—

all within that year. The focus of this book is to create 

something you can sell to as many people around the world 

as possible. It may be a product, a process, your skill, or 
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any creative material. If the product starts to sell or if the 

product turns out to be a genius idea you will automatically 

know you need to protect it.  

Notice the investors at Shark Tank are only interested in 

products or businesses that are already making money, not 

simply a dream. So, focus on how the product will sell, 

who’s your market and what’s the need. 

 

However, it is extremely important to protect your idea 

before you test it out in the market and if you are already 

testing it out in the market and it is selling well you should 

go and protect it so that others cannot start to copy it. 
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The idea or this book, however, is not to simply chase after 

patent protection. People who simply chase after patent 

protection are often not interested in developing their 

product for business further. They think as soon as they file 

a patent application be it provisional or non-provisional 

investors will automatically come forward and invest 

heavily in their idea so why bother developing my idea or 

even thinking about selling it retail. I’ve seen many genius 
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ideas fell by the wayside because inventors put many time 

and money toward the goal of protecting the idea instead 

of developing the idea for sale and they often give up after 

they file a patent application because no one wants to invest 

millions into the idea. People nowadays are not that 

impress because you file a patent, instead, they are more 

impress because you’ve created a product, an idea or 

business that is selling, even if sales is slow and a drop in 

the bucket. 

 

Finally, use your living time to keep observing, keep 

thinking, and keep asking yourself questions. Most 

importantly, don’t let anything hold you back from taking 

positive action to bring your business or product ideas to 

life.  
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